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1 ParisTech « Innover pour et par le handicap. Application au marché du handicap moteur »

https://pastel.hal.science/pastel-00578706










https://www.scope.org.uk/campaigns/independent-confident-connected/
https://static1.squarespace.com/static/57e0037eb8a79bb3c45a3de4/t/5bf406d86d2a73f0fb08808c/1542719195057/Think+Designable+Inclusive+Brand+Practice+Intro+Guide.pdf


CONSUMERS WILL REWARD BRANDS

THAT DELIVER ON INCLUSION3

INCLUSIVE BRANDS

HAVE UNIVERSAL

APPEAL3

https://www.wundermanthompson.com/insight/inclusions-next-wave


http://www.marketingweek.com/loreal-power-diversity/
https://www.loreal.com/en/
https://beautymatter.com/articles/brands-making-a-difference-for-the-disabled




https://www.cnet.com/health/personal-care/loreal-offers-accessibility-in-beauty-industry-with-2-ces-prototypes/
https://www.beautypackaging.com/contents/view_breaking-news/2021-11-04/olay-designs-an-easy-open-lid--shares-the-inclusive-design/42045
http://www.oldhouseonline.com/review/best-dish-soap-dispenser/


• Analyze needs and look for 

partnerships with organizations

• Analyze our product portfolio

• Enhance our offer by launching 

innovations

https://www.aptar.com/products/beauty/vita/
https://www.apf-francehandicap.org/


mailto:marie.jacquemin@aptar.com
mailto:Vanessa.miremont@aptar.com

